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Eleven New Products and One in this issue
_ i 1 » Eleven new products,
New Box — Cruise into Color SISEn e e
Wlth Mage“an! Magellan color graphics
line

« Dietzgen announces the
opening of a new
Northeast
manufacturing facility

¢ Welcome to Jim
Goodman, our new
Southeast account
representative

e Update on the paper
market

e Welcome to Tom
Brooker, Nashua’'s new

CEO
We at Dietzgen are very excited to announce the expansion of our i
Magellan line into new high-end graphics media! We are expanding our Welcome to Jim
line with 7 new indoor/outdoor banner products and 5 new indoor sign and Goodman — Nashua’s
poster products. PLUS, the new Magellan box is unrivaled in the industry New Account

with its eye-popping color and durable construction. Perfect for resale

opportunities!! Representative for

the Southeast

Why Magellan? Many of you know Jim

from his years of
Because we have experience in the
durable aqueous reprographics
inkjet media that industry. Jim has been
: tch associated with the
IS scratch- repro industry since
resistant and the early 80's, selling
water-resistant reprographics media and color
AND you don’t media for a number of well-known
have to laminate! media converters, most recently
Plus Dietzgen'’s Precision_ Paper and Azon
broad product line Sopoa
offers opportunities Jim brings a tremendous
to combine orders knowledge of color graphics,
for free freight from which fits perfectly with our
our 6 warehouse expansion of the Magellan color
locations across the country (California, Texas, Washington, llliinois, 't')ger'e';‘cadg’gz ;” Georgia and can
Tennessee, New Jersey). igoodman@nashua.com.
Indoor/Outdoor Sign and Banner We are privileged to have Jim as a

member of our team.
900 Scratch- and Water-Resistant Scrim Vinyl



